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Background 
 
The Refugee Camp in My Neighbourhood has been delivered as an annual Council community education 
program/event since 2014. It involves set up and delivery of tours of the simulated camp in Auburn for 2 – 3 
weeks each year. In 2016 the camp ran for 10 days between 1 and 12 August 2016.  
 
A Community Celebration event was also held on Saturday 6 August in partnership with local refugee 
community groups. Small grants were provided to 6 community organisations as a total of $1,500 to deliver 
a range of interactive activities, food and cultural performances to compliment the tours and attract visitors 
to Auburn both from inside and outside the Cumberland LGA.  
 
Event Objectives 
 
The objectives of the project are to:  
• Provide an experiential learning environment; 
• Increase understanding of human rights  and international law (right to protection); 
• Raise awareness about refugee and humanitarian crisis issues;  
• Challenge negative stereotypes and dispel common myths about refugees portrayed in mainstream 

media and current political debate;  
• Improve understanding of the realities of life in a refugee camp and the challenges facing refugees in 

their resettlement journey;  
• Engage local refugee communities in Cumberland in the design and implementation of the project; 
• Increase support for refugee community members in the Cumberland area (and the broader 

community) and enhance collaboration between services supporting refugees; 
• Celebrate the stories and achievements of refugees living in Cumberland;  
• Evaluate the impact and reach of the project as a public engagement/education tool. 
 
The project aims to highlight aspects of the refugee experience and help the broader community to 
understand what it is like to be a refugee; the realities and challenges of living in a refugee camp; the 
resettlement process and the journey many of our local residents have taken to be where they are today. 
 
Key Outcomes 
 
• 130 tours delivered across 10 days (1 – 12 August 2016); 77 school groups, 53 general 

public/professional development tours  
• Visitors: more than 3,000 from across Cumberland and Greater Sydney. Ages ranged from 10 – 80+ 

years.  
• School Groups: 44 schools/university groups (1,868 students) – 21 high school, 21 primary school, 2 

university groups. 
• Communities engaged: 9 CALD communities (Afghan, Bangladesh, Tamil/Sri Lankan, Sierra Leonean, 

Somali, Southern Sudanese, Iraqi, Iranian, Turkish). 
• Tour Guides employed and trained: 15 (from 7 countries – Afghanistan, Libya, South Sudan, Iraq, 

Iran, Fiji, Sierra Leone)   
• Volunteers: 15 (contributing 288 volunteer hours) 
• Partner organisations/supporters: 22 
• Media coverage - 15 media stories were produced; 2 TV stories, 6 radio interviews, 6 in print and 3 

online. 
• Evaluations indicated changes in opinion and understanding toward refugees and people seeking 

asylum as well as significant improvements in: 
o knowledge about human rights and refugee and asylum seeker rights under international 

law 
o understanding of why people flee their homes 
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o knowledge of the conditions in refugee camp or urban environments 
• Health workers identified improved knowledge of refugee health risks and issues  
 
Ongoing outcomes: 
 
• Corporate tour of Refugee Camp in My Neighbourhood delivered to 28 Business Leaders from across 

Australia for Accounting Firm Grant Thornton on 13 September 2016 
• University of Wollongong Interactive Refugee Camp in My Neighbourhood Seminar delivered by 

Council and Tour Guides on 7 September 2016 
• Replication of Refugee Camp in My Neighbourhood reproduced at St Joseph's Primary School on 14 

September 2016 
• Items borrowed for display at NSW FACS Practice Conference in Sydney on 7 & September 2016 
• Ongoing employment outcomes for Tour Guides (casual and permanent roles) e.g. 1 Tour Guide as 

Council Youth Consultant (September 2016) and another to undertake graphic design work. 
• UNSW have expressed interest in the establishment and delivery of Refugee Camp in My 

Neighbourhood at the University of NSW during Orientation Week February 2017 (to be funded by 
UNSW). 

 
Attendance  
Estimated attendance:    3,000 (over 10 days) 
 
Budget 

EXPENDITURE: 

Event Logistics/set up costs: $ 15,519 
Design and manufacture of exhibition/displays/posters $4,177  
Video production (‘Home’ video) $3,500 
Event support/Catering, etc $1,976 
Set up of infrastructure & hire of equipment for Celebration Event (6 August)  $4,366 
Refugee Celebration Event Small Community grants  $1,500 

 
Staff expenditure:  $ In kind 

Project management/event coordination – built into existing roles of Community Development 
Team (Capacity Building Coordinator, Community Education and Projects Officer, Community 
Participation and Engagement Officer, Community Development Team Leader) 
Outdoor staff – assistance with infrastructure setup 

 
Tour Guides:   $21,736 
 Tour Guide wages/reimbursements $17,600 
 Working with Children Check reimbursements  $616 
 Training $3,520 
 
Promotions expenditure: $3,420  

Publicist  $2,800 
Promotional materials (flyer, banner)  $620 

 
Documentation/Evaluation: $550 

Photography  $550 
Evaluation In kind (volunteer) 

 
TOTAL Expenditure = $41,225 
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INCOME: 

 $24,000 grant from DOOLEYS Catholic Club 

 $3,459.88 Net profit from Corporate Tour 1 

 $13,765 (Council operating budget) 
 
General event survey results: 
 
Analysis of detailed evaluation results still being compiled but the following responses have been collected: 
o 100 Professional Development Surveys 
o 106  Health Worker Surveys   
o 119  General Public Surveys    
o 65 School/Teacher Surveys   
o 9 Project Partner Evaluations 
o 6  Volunteer/Staff Member/Facilitator Evaluations  
o 12 Tour Guide Evaluations  
 
Feedback sample:  
 
Schools (100% indicated they would come back again next year) 
o “If students gain some understanding of the faces and families and stories behind the headlines, it can 

only enhance their empathy for others” 
o “They were amazed at the information, and have developed greater respect for refugees and those that 

leave family, friends and homes behind” 
o “It was a truly insightful experience” 
o “The children are a buzz with conversation!” 
 
Tour Guides: 
o “I am proud for what I have done: being able to talk and share my opinions” 
o “It makes me feel better about myself as a refugee” 
o “It helps a lot because it shows I can work in different environments” 
o “I will use these skills to improve my confidence” 
 
Note: A full evaluation report is still in the process of being completed.  
 
Promotion 
• Targeted School promotion  
• Target promotion to Health workers through NSW Health 
• Targeted promotion to Council staff across Sydney  
• Targeted promotion to settlement and other local community sector workers  
• Promotional tools (flyers, banner, website, social media, Word of mouth/emails to community networks, 

promotion through community partners)  
• Publicist engaged to undertake media engagement activities targeting local, state and national 

mainstream media, including Metro/State and National, Local Cumberland newspapers and local 
newspapers in areas where there were schools attending. 

 
Recommendations for Continuous Improvement 
 
• Identify a suitable Council location in Auburn area to permanently set up to enable ongoing delivery of 

community education program. This would involve establishing a cost recovery model and deliver tours 
for school groups, corporate groups, professional development and other groups on demand.  

                                                 
1 Income from Corporate Tour (13 September 2016) = $7,333, Less Expenditure = $3,873.12, Net profit = $3,459.88 
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• Explore further corporate partnerships to deliver as leadership training program and / invest in set up. 
This could include expanding the exhibition as well as the length of the tours. (Note: Grant Thornton have 
expressed interested in partnering and potentially investing funds to cover the costs of this). 

• Charge schools a fee to attend to cover costs. Initial consultation with schools has indicated they would 
be willing to cover costs. 

• Develop tours and professional development training programs tailored for different target 
groups/focuses e.g. cross cultural communication/skills, child protection, employment, health 
professionals, etc.  

• Deliver ongoing Refugee Camp in My Neighbourhood interactive speaking seminars at schools and 
universities and other groups (user pays model to cover tour guide wages and travel and Council staff 
time). 

• NSW Department of Education and Communities representatives visited and have indicated their 
willingness to provide feedback on the tours and potentially partnering to promote the tours to schools in 
NSW.  

 


